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Meet Crystal Black-Davis

FOOD MARKETER BY PROFESSION.
CULINARY CULTURIST BY PASSION.

From growing North American awareness,
distribution and velocities through country
management for Australian cracker and condiment
brand Valley Produce Co. (VPC), to most recently
serving as EVP / Vice President of Marketing (US) for
Loacker, the global leader in wafer confections, I've
directed strategy, commercialization, compliance
and communications for global food brands for well
over a decade.

As a career and pastime, | have a high respect for the
history, lore, and anthropology of global food
culture.

CRYSTALBLACKDAVIS.COM




My Expertise

| am a high impact and connected food
marketer with 14+ years experience working
with global brands of all stages.

I'm versed in end-to-end commercialization,
regulatory compliance, as well as branding
and communications for various levels of
market maturity.

| launched and led the marketing organization for
the US division of Loacker, the global category
leader in wafers (sweet biscuits - Euromonitor).
As EVP / VP of Marketing for Loacker, | was
responsible for marketing direction, vision, and
held full P&L accountability for a multi-million
dollar annual marketing budget.

In my leadership role, | defined domestic brand
identity, channel strategy, communications,
compliance and innovation in alignment with
global marketing, to grow ACV in measured
channels, exceed expected velocities, and drive
incrementality within the category.

In the span of my career at Loacker, | realized a
steady 43% CAGR from 2014 US market launch to
YE 2019.
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Service Offering

CUSTOMIZED FOOD MARKETING — Commercidlizqﬂon

EXPERTISE FOR STARTUP AND IMPORT

CPG BRANDS, BOTH DOMESTIC AND - Brand Development

IMPORT - Communications Strategy

- Trade Marketing
- Management Consulting
- FDA Compliance




My Client Segments

IMPORT +
ESTABLISHED
BRANDS

BACKED
STARTUPS

$o USD Under $5 Million USD Over $5 Million USD
RESOURCES MANAGEMENT CONSULTING BRANDING
TRAINING CONSULTING COMMUNICATIONS

CONSULTATION COMMERCIALIZATION GAP-FILL




Core Channel Expertise

DTC

E-COMMERCE

MODERN / TRADITIONAL GROCERY




Relationships Over Transactions

Moving consumers from
awareness to preference
results from an appeal to the
palate, mind, and most of all,
the heart.

CRYSTAL BLACK-DAVIS
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Let's Stay
Connected

EMAIL

crystal@foodmarketingsavvy.com

WEBSITE PHONE NUMBER
foodmarketingsavvy.com 317.763.2027



